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Once Upon A Time (Only) In Hollywood 
 An Italian producer with Hollywood style and a global footprint. Iervolino Entertainment SpA 

(IE) is an Italian company that specialises in the production of content for cinema, new
media, and television. Andrea Iervolino, an Italian producer boasting extensive international 
experience, established the company in 2011, supported by the team with which he has
produced a range of films over the last 15 years, and in 2018 he started to concentrate all
production activity at IE. On 5th August 2019 the company was listed on the AIM Italia market 
and it is now owned by Monika Bacardi (50%) and by Mr. Iervolino (34%), who has controlling 
rights thanks to multiple-voting shares (3x1). Andrea Iervolino and his team have gained
strong credibility and a good reputation in the Hollywood star system thanks to already
delivered productions (over 50 films as producer), which, in terms of quality and on-screen
talent, can compete with best-in-class international content. Moreover, in addition to
traditional audio-video content such as films and web series, IE is an early mover in the very 
promising area of short-content production, which benefits from a strong market tailwind. 

 Visible and strong growth ahead, mainly driven by the production of animation series. In 
projecting our estimates to 2021, we have considered the production projects already
contractualised (i.e. The Poison Rose, Arctic Justice web series, Waiting for the Barbarians
and Together Now), an animation series project that is close to being contractualised
(Puffins), and 3 additional film production projects that are at an earlier stage and are not
included in the admission document. For 2019, our estimates are aligned to management
indications in terms of production value and EBIT while for 2021 we expect production value 
of Eu165.7mn and EBIT of Eu38.5mn.

 We initiate our coverage with an OUTPERFORM recommendation, Target Eu3. IE is in a position 
to take advantage of unique market momentum, and is building brand credibility in the
promising niche of short-content productions. In our valuation approach, we have
considered fully contractualised projects and a major additional project (the short series
“Puffins”), which should be contractualised soon. The participation of Waiting for the
Barbarians at the Venice Film Festival and other important competitions bears witness to the
management team’s expertise. Recent contracts signed with Paradox raise visibility on our
estimates. We have calculated an NPV for each project. By taking into account the tax
assets and deducting the impact from corporate costs, we have reached an equity value
of Eu100mn. This valuation will be updated as soon as management can announce new film 
productions.

IERVOLINO ENTERTAINMENT - 12m Performance 

RATING: New Coverage 
TARGET PRICE (Eu): New Coverage 
Ch. in Adj.EPS est: 2019E 2020E 

The reproduction of the information, recommendations and research produced by Intermonte SIM contained herein, and of any of its parts, is 
strictly prohibited. None of the contents of this document may be shared with third parties without Company authorization. 

Please see important disclaimer 
on the last page of this report

1.6
1.7
1.8
1.9
2.0
2.1
2.2
2.3
2.4
2.5
2.6
2.7

A-19 O-19

IERVOLINO ENTERTAINMENT

IERVOLINO ENTERTAINMENT Rel. to BCI Index (Reb.)

STOCK DATA
Reuters code:
Bloomberg code:

Performance
   Absolute
   Relative

IE.MI 
IE IM

1m 3m 12m 
40.5%      ==         == 

42.4%     
--            

--
12 months H/L: 2.60/1.68

SHAREHOLDER DATA
No. of Ord. shares (mn): 33
Total No. of shares (mn): 33
Mkt Cap Ord (Eu mn): 81
Total Mkt Cap (Eu mn): 81
Mkt Float - ord (Eu mn): 13
Mkt Float (in %): 16.1%
Main shareholder:
   Andrea Iervolino 34.1%

BALANCE SHEET DATA 2019
Book value (Eu mn): 41
BVPS (Eu): 1.22
P/BV: 2.0
Net Financial Position (Eu mn): -6
Enterprise value (Eu mn): 87

Key Figures 2017A 2018A 2019E 2020E 2021E
Sales (Eu mn) 35 81 122 166
Ebitda (Eu mn) 34 71 113 155
Net profit (Eu mn) 10 19 24 33
EPS - New Adj.(Eu) 0.364 0.584 0.721 0.975
EPS - Old Adj.(Eu)
DPS (Eu) 0.000 0.000 0.000 0.000

Ratios & Multiples 2017A 2018A 2019E 2020E 2021E
P/E Adj. 6.6 4.1 3.4 2.5
Div. Yield 0.0% 0.0% 0.0% 0.0%
EV/Ebitda Adj. 2.2 1.2 0.8 0.6
ROCE 69.5% 86.7% 60.6% 56.8%
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IERVOLINO ENTERTAINMENT - KEY FIGURES 2017A 2018A 2019E 2020E 2021E 

 Fiscal year end 31/12/2017 31/12/2018 31/12/2019 31/12/2020 31/12/2021 

PROFIT & LOSS (Eu mn) 

 
PER SHARE DATA (Eu) 

 
CASH FLOW (Eu mn) 

 
BALANCE SHEET (Eu mn) 

 
ENTERPRISE VALUE (Eu mn) 

 
RATIOS(%) 

 
GROWTH RATES (%) 

 
* Excluding extraordinary items 

Source: Intermonte SIM estimates 

 
  

Sales 35 81 122 166
EBITDA 34 71 113 155
EBIT 12 22 28 39
Financial income (charges) (0) (0) (0) (0)
Associates & Others 0 0 0 0
Pre-tax profit (Loss) 11 22 28 38
Taxes (1) (2) (4) (6)
Tax rate (%) 10.6% 11.0% 13.0% 15.0%
Minorities & discontinue activities 0 0 0 0
Net profit 10 19 24 33
Total extraordinary items 0 0 0 0
Ebitda excl. extraordinary items 34 71 113 155
Ebit excl. extraordinary items 12 22 28 39
Net profit restated 10 19 24 33
Total shares out (mn) - average fd 28 33 33 33
EPS stated fd 0.364 0.584 0.721 0.975
EPS restated fd 0.364 0.584 0.721 0.975
BVPS fd 0.390 1.217 1.927 2.888
Dividend per share (ord) 0.000 0.000 0.000 0.000
Dividend per share (sav) 0.000 0.000 0.000 0.000
Dividend pay out ratio (%) 0.0% 0.0% 0.0% 0.0%
Gross cash flow 9 17 20 26
Change in NWC 10 (3) (2) (2)
Capital expenditure (42) (64) (106) (135)
Other cash items 0 0 0 0
Free cash flow (FCF) 2 2 0 12
Acquisitions, divestments & others 0 0 0 0
Dividend 0 0 0 0
Equity financing/Buy-back 0 11 0 0
Change in Net Financial Position (22) (40) (88) (111)

Total fixed assets 21 35 57 75
Net working capital (4) (1) 1 3
Long term liabilities (0) (0) (0) (0)
Net capital employed 17 34 58 78
Net financial position 6 (6) (7) (19)
Group equity 11 41 64 96
Minorities 0 0 0 0
Net equity 11 41 64 96
Average mkt cap - current 81 81 81 81 81
Adjustments (associate & minorities) 0 0 0 0
Net financial position 6 (6) (7) (19)
Enterprise value 75 87 87 99
EBITDA margin* 98.6% 87.9% 92.2% 93.8%
EBIT margin* 33.7% 27.3% 22.8% 23.2%
Gearing - Debt/equity -53.6% 15.5% 10.2% 19.2%
Interest cover on EBIT 48.3 83.6 110.8 161.0
Debt/Ebitda nm 0.09 0.06 0.12
ROCE* 69.5% 86.7% 60.6% 56.8%
ROE* 93.4% 75.6% 45.9% 40.5%
EV/CE 4.5 3.4 1.9 1.5
EV/Sales 2.2 1.1 0.7 0.6
EV/Ebit 6.4 3.9 3.1 2.6
Free Cash Flow Yield 2.2% 2.0% 0.3% 14.9%
Sales 135.0% 50.7% 35.4%
EBITDA* 109.5% 58.0% 37.8%
EBIT* 90.1% 26.0% 38.0%
Net profit 90.9% 23.5% 35.2%
EPS restated 60.2% 23.5% 35.2%
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Executive Summary 

 An Italian producer with Hollywood style and a global footprint. Iervolino Entertainment SpA (IE) is an 
Italian company that specialises in the production of content for cinema, new media, and television. 
Andrea Iervolino, an Italian producer boasting extensive international experience, established the 
company in 2011, supported by the team with which he has produced a range of films over the last 15 
years, and in 2018 he started to concentrate all production activity at IE. On 5th August 2019 the 
company was listed on the AIM Italia market and it is now owned by Monika Bacardi (50%) and by Mr. 
Iervolino (34%), who has controlling rights thanks to multiple-voting shares (3x1). 

 The company generates video content from scratch. Ideas can be generated internally or arise from 
other sources, such as the company’s network, books, videogames and movie characters (e.g. Arctic 
Justice web series). Once the idea is identified, IE writes the preliminary screenplay, prepares the 
budget and identifies the key figures (cast, director, etc.). These elements compose the first output to 
be submitted to the sales agents, who ensure a minimum non-revocable guaranteed amount (MG); 
by company policy, the MG together with the tax credit should at least cover the production cost. IE 
can exploit IPs vertically, by selling distribution to a number of sales agents, and horizontally, by 
producing other types of audio-video content on a range of channels other than traditional 
cinematographic ones. Unlike other international peers, IE does not perform film distribution activities 
and unlike other Italian peers its films are produced in English. Andrea Iervolino and his team have 
gained strong credibility and a good reputation in the Hollywood star system thanks to already 
delivered productions (over 50 films as producer), which, in terms of quality and cast, can compete 
with best-in-class international content. Moreover, in addition to traditional audio-video content such 
as films and web series, IE is an early mover in the very promising area of short-content production, 
which benefits from a strong market tailwind. 

IE – Revenue breakdown by production (FY18; Eu mn) IE – Valuation breakdown – Base case 

 

 

 
Source: Company data and Intermonte SIM 

 

 Visible and strong growth ahead, mainly driven by the production of animation series. In projecting our 
estimates to 2021, we have considered the production projects already contractualised (i.e. The Poison 
Rose, Arctic Justice web series, Waiting for the Barbarians and Together Now), an animation series 
project that is close to being contractualised (Puffins), and 3 additional film production projects that 
are at an earlier stage and therefore not included in the admission document. For 2019, our estimates 
are almost aligned to management indications in terms of production value and EBIT while for 2021 we 
expect production value of Eu165.7mn and EBIT of Eu38.5mn. 
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SWOT Analysis 

 
Strengths  Weaknesses 

 The management team has a brilliant track record and 
has been working together for many years; 

 Andrea Iervolino and his team have gained strong 
credibility and a good reputation in the Hollywood star 
system; 

 The company has a solid contract pipeline, especially  the 
production of Arctic Justice, which is already well defined; 

 The company has already delivered Hollywood-quality 
productions despite having an agile cost structure; 

 IE is an early mover in the very promising area of short 
content production; 

  The Company was established recently and still has to 
demonstrate that its structure is the right one for 
completing future productions; 

 Animated series are realised by a highly concentrated 
supplier base; 

 

   
Opportunities  Threats 

 Global demand for high-quality video content is 
undergoing continuous growth; 

 The industry is not only innovating in terms of distribution but 
also in terms of formats (e.g. short-content) ;  

 As a European company, IE faces fewer restrictions on 
entering the Chinese market than a US firm and benefits 
from EU Audiovisual and Media Policy (art. 167 and 173 of 
the TFEU), which requires at least 30% of content distributed 
in the EU via TV channels and VOD platforms to be 
European; 

 New opportunities might arise in the advertising business 
thanks to the collaboration with TaTaTu; 

  Andrea Iervolino has a pivotal role at the company and 
certain other key people would also be hard to replace; 

 The existence of significant related parties operating in 
adjacent business segments could be an opportunity but 
also a risk for minority shareholders; 

 The industry relies on tax incentives, which future 
governments might decide to meddle with; 

 A change in the market might increase the bargaining 
power of sales agents; 

 

   
Source: Intermonte SIM 
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IPO details 

On 5th August 2019, Iervolino Entertainment S.p.A. was listed on AIM Italia, a market organised and 
managed by Borsa Italiana. The IPO price was set at Eu1.95. The offer, entirely through a rights 
issue, related to 5mn shares pre-Greenshoe. 

On the same day, four of the five holders of bonds issued under the convertible bond loan 
“Iervolino Entertainment S.p.A. Convertible Bond 5% 2019”announced their decision to convert 
their bonds into ordinary shares. This conversion took place on 9th August 2019 at the IPO price. 
The converted shares (370,029) were allocated as follows: 10,315 to Francesco Libutti, 15,469 to 
Marco Guglielmi, 20,659 to Giorgio Paglioni and 323,586 to Andrea Iervolino. The fifth bondholder 
has decided not to convert his bonds, for a value of Eu500,000, and to maintain them until maturity 
on 31st December 2019. These shares, pursuant to the regulation of the aforementioned bond 
issue, are subject to an 18-month lock-up. 

On 4th September, Iervolino Entertainment announced that the Greenshoe option was exercised 
for the purchase of 332,000 shares. 

Following the exercise of the Greenshoe option, the institutional placement involved 5,332,000 
Iervolino Entertainment shares. 

The table below shows the current shareholding. 

Shareholding structure as of today 

 
Source: Company data 

 

Andrea Iervolino and Monika Bacardi have a 36-month lock-up from the date of the listing. 

 
IPO proceeds will be used as follows: 

 50% for the set-up of Intellectual Property contracts; 
 40% for setting up contracts with actors; 
 10% for establishing an IP search team in Los Angeles. 

 

 

Shareholder # Shares % voting capital % share capital
MB Media S.A. (Monika Bacardi) 16,600,800.0 29.98% 49.75%
IA Media S.A. (Andrea Iervolino) 11,067,200.0 59.72% 33.17%
o/w:

- mult iple vot ing shares (3x) 11,000,000.0 59.60% 32.96%
- ordinary shares 67,200.0 0.12% 0.20%

Floating Shares 5,702,029.0 10.30% 17.09%
o/w:

- Unipol Assicurazioni 1,538,000.0 2.78% 4.61%
- Andrea Iervolino 323,586.0 0.58% 0.97%

Total 33,370,029.0 100.0% 100.0%
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Company Description 

The company at a glance 

Iervolino Entertainment SpA (IE) is an Italian company that specialises in the production of content 
for cinema and television. It also provides related advertising and celebrity management services. 
Andrea Iervolino, an Italian producer boasting extensive international experience, established the 
company in 2011, supported by the team with which he has produced a range of films over the 
last 15 years. 

The company is positioned at the very start of the cinema production and distribution process: in 
fact, it only carries out production and international co-production activities for a range of 
globally-distributed content. Furthermore, unlike Italian competitors, Iervolino productions are 
made in English and typically feature “Hollywood-style” content quality, with the participation of 
top-ranked international actors such as Johnny Depp, Morgan Freeman, John Travolta, Robert 
Pattinson, and many others. 

Operating solely in content production grants various advantages, including (i) intrinsic low risk 
given the limited initial financial commitment required to create saleable output; (ii) 
independence from the actual box office success of each production; (iii) ownership of 
intellectual property rights that can be exploited for decades across media channels, including 
on a country-by-country basis; and (iv), state subsidies for Italian producers in the form of tax 
credits. In other words, financial risks are limited because the production budget is submitted to a 
sales agent, who ensures a minimum non-revocable guaranteed amount (MG); by company 
policy, the MG together with the tax credit should at least cover the production cost. 

The company generated Eu34.6mn in revenues in 2018, almost all of which by two productions: 
“The Poison Rose” for Eu16.9mn and “Arctic Justice” web series for Eu16.4mn. In terms of 
profitability, Iervolino boasts a streamlined organisation that enables significant economies of 
scale; the company reported a 34% EBIT margin last year, which after the minimal tax burden 
resulting from the application of tax credits, translated into net income of Eu10.2mn. 

 

IE – P&L figures FY18 (Eu mn) IE – Revenue breakdown by production (FY18; Eu mn) 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

Source: Company data 
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History 

The history of Iervolino Entertainment is tied in with the career of the founder, Andrea Iervolino, 
and the range of content he has produced over the past 16 years. Since 2003, Mr. Iervolino has 
produced over 60 films, each time creating a special purpose vehicle (SPV), many of which have 
been developed with his team, especially in the recent years. In 2011, Mr. Iervolino and Monika 
Bacardi founded Iervolino Entertainment with the aim of establishing an official, overarching 
company for the production of cinema and TV content. 

Iervolino Entertainment – Timeline 

2003-13 - 
Andrea Iervolino 
takes part in his 
1st production 

and starts 
working with 

Luciano Martino 

 

2014 – receives 
Mimmo Rotella 
Award as Best 

Producer   

2016/17/18 –
receives several 

awards 

 

2019 – IPO 

 

       

 2013/14 - Co-
founder of 

several 
production 

companies with 
Monika Bacardi 

 2015 – becomes 
“Ambassador of 
Italian Cinema 
in the world” 

 2018  - 
production 

activities are 
concentrated at 

Iervolino 
Entertainment 

SpA  

 

Source: company data 

IE – Andrea Iervolino track record 

 

Source: IMDb; P = Producer; ExP = Executive producer; Co-P = Co-producer; Co-Ex P = Co-executive 

producer; Ass. P = Assistant producer; (*): not directly produced, acquired distribution rights 



9 

 

Business overview 

Iervolino Entertainment (IE) is an Italian company operating in the international cinema market as part 
of the wider media sector. It engages in the production of cinema, new media and television content, 
exploiting intellectual property (IP) across a number of distribution channels and over many years 
depending on the success of the individual production. In addition, the company is also active in the 
advertising business thanks to a collaboration with TaTaTu, and in celebrity management. 

The core business has always been the production of films and media content in general, including 
animation and web productions. IE therefore operates at the very beginning of the cinema production 
and distribution process, as the diagram below shows. 

The company generates content ideas from scratch: ideas can be generated internally or arise from 
other sources, such as company’s network, books, videogames and movie characters (e.g. Arctic 
Justice); on average, ca. 25 ideas, out of almost 180, are evaluated each year, with 4-5 subsequently 
pursued further. Idea generation is what creates the company’s Intellectual Property (IP), which allows 
it to exploit utilisation rights in both the short and medium term. 

Once the idea is identified, IE (i) engages external screenwriters or buys the screenplay, (ii) prepares the 
budget and (iii) identifies the key figures (cast, director, etc.). These elements compose the first output 
to be submitted to the sales agents, who ensure a minimum non-revocable guaranteed amount (MG). 

Third-party sales agents then sell the distribution rights to local distributors on a global scale and bear 
the print and advertising costs, together with translation and dubbing. At the same time, distributors 
bear the risk related to the performance of the single production, while the risk for the producer is of a 
more operational nature, related to the movie-making process. 

This business model is considered low risk because the guaranteed minimum amount usually accounts 
for 90%/100% of production costs. Additionally, as an Italian film producer Iervolino Entertainment 
benefits from indirect state aid enabled by the Franceschini Law, which grants considerable tax credits 
that allow IE to be structurally profitable (the minimum non-revocable guaranteed amount plus the tax 
credit is usually higher than the production costs). 

IE – business model 

 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Company data 

There are two ways to exploit IP: 

 Vertically. IE sells distribution rights with an average duration of around 20 years to a number 
of international distributors, through sales agents, for their specific channel and 
geographical area. If the production is successful, the company still retains the IP and can 
leverage the sale of subsequent productions based on the same IP: for instance, sequels, 
prequels, remakes, spin-offs, and others (back-end rights). 

 Horizontally. IE can exploit the ownership of the IP on a range channels other than traditional 
cinematographic ones. For films that are expected to be or actually prove to be successful, 
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a variety of content can be developed on the same IP: TV shows, web shows, video games 
and other spin-off products like books, events and general merchandise. 

Iervolino – Business model 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 

Source: Company presentation 

 

Value chain 

 

 

 

The diagram above shows the five main steps involved in the cinematographic business. The following 
section elaborates the activities carried out at each step and identifies when and how Iervolino 
Entertainment gets involved.  

 

 Preliminary evaluation (duration 5-7 months). IE performs all activities. This first stage involves writing 
the preliminary screenplay, preparing the budget, and identifying the key figures such as director, 
cast, etc. Usually, the company identifies an idea from among various sources (e.g. autonomously, 
from books, videogames, other peoples’ ideas, etc.), and a team of 7/8 experts analyses and 
evaluates the idea. Afterwards, cost analysis is performed using a first draft of the cast. Finally, the 
company starts to market the idea by approaching clients to assess the genuine interest in 
producing the content. If there is no interest, the choice of the director and main cast is reviewed 
to lower the cost base and enable sale of the output. 

 Pre-production (duration 2-3 months). IE performs all activities. The preparation stage, which only 
starts when the production budget has been covered, includes the following: (i) in-depth study of 
screenplay; (ii) expense estimate; (iii) scheduling production location and timetable; (iv) 
storyboarding; (v) signing of agreements with suppliers and companies handling post-production; 
(vi) set construction. 

 Production (duration 2 months). IE performs this activity. The shooting phase only starts when the 
production budget has been covered by a guaranteed minimum income and/or initial external 
financing. Typically, 90-100% coverage is requested. 

 Post-production (duration 6-8 months). IE performs nearly all activities. The main components of 
post-production are film editing, and the recording, dubbing and mixing of the soundtrack. The 
company produces the original content in English and usually distributors carry out translation and 
dubbing activity for their local language. 

Preliminary valuation Pre-production Production Post-production Distribution 
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 Distribution. IE does not perform this stage, which is managed directly by sales agents and indirectly 
by international distributors that purchased distribution rights from Iervolino Entertainment. The sales 
agent ensures a minimum, non-revocable guaranteed amount to IE in exchange for the right to 
distribute the content in specific geographical areas for a pre-determined period of time, usually in 
the range of 15-20 years. Distributors manage publishing & advertising activities (P&A) and, most 
importantly, the distribution of the movie to cinemas and on other distribution platforms such as 
television (e.g. Mediaset, Rai), Subscription Video on Demand (SVOD; e.g. Netflix, Sky, Mediaset 
premium), Advertising Video on Demand (AVOD; e.g. YouTube, dailymotion) and Transactional 
Video on Demand (TVOD; e.g. iTunes, Chili). 

 

Competitive advantages 

Iervolino Entertainment enjoys the following competitive advantages. 

 

Industry-specific factors: 

 Cash flows. Producers enjoy favourable cash flow trends for the activities they perform: in 
particular, the preliminary evaluation and pre-production stages usually account for a minor 
share of the overall cost, with the cash-out at this stage close to zero. In practice, virtually 
the entire development cost is borne in the production and post-production phases, with 
the former accounting for the bulk of the expense. As for cash flows, inflows traditionally 
match outflows, and any mismatch is generally limited. The bar charts below show the 
example of cost/cash dynamics for two IE productions, The Poison Rose (left) and Waiting 
for the Barbarians (right). 

IE – The Poison Rose, phases financial flow   IE – Waiting for the Barbarians, phases financial flow 

 

 

 

Source: Company data  Source: Company data 

 

 Growing interest for on-demand video content on digital platforms. OTT video subscription 
penetration has reached 64% of U.S. broadband households, with more than two-thirds 
subscribing to one of the top three services, Netflix, Prime Video, or Hulu; this phenomenon 
still has much more limited penetration in Italy, but OTT suppliers are growing fast. 

The most important OTT player is Netflix. Today it has around 130m paying subscribers, 73m 
of whom live outside the US, and subscription growth that suggests it could reach 300m by 
2028. It accounts for 15% of all internet bandwidth worldwide. In 2019, Netflix is expected to 
spend up to $13bn on content, the majority on original programming. It is also making a 
more strategic effort to build its global profile. In 2018, Netflix had 141 projects in Europe (as 
the company is obliged to follow EU Audiovisual and Media Policy that requires at least 30% 
of the content distributed in the EU to be European), and the channel is planning to launch 
100 foreign-language originals within the next two years. The average American adult 
spends over 11 hours consuming media content per day (Nielsen). Over 5 of those hours are 
spent watching video. US children spend 3.6 hours per day watching screens for video 
games, videos and other recreational activities (Science News). “We need hours a day. It’s 
not hours a week, and it’s not hours a month… You are competing with devices that sit in 
people’s hands that capture their attention every 15 minutes.” – John Stankey, CEO Warner 
Media (quoted by NY Times) 
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 Contractualised episodes. In addition to traditional cinema content, Iervolino Entertainment 
produces TV series, including animation content. Given the recurrence of episodes/seasons, 
TV series feature a much longer revenue profile that extends beyond a single year. This is the 
case of Arctic Justice, for instance, an animation web-series for which 15 episodes were 
already delivered in 2018, and which the company is very confident will generate revenues 
from the sale of a further 175 episodes over the next three years. The company already has 
a contractualised timeline for delivery of the episodes: 35 in 2019, 60 in 2020 and 80 in 2021. 
This sales structure grants extremely high visibility on recurring revenues. 

 Tax credits. The film industry, in both the distribution and production segments, benefits from 
a range of direct and indirect subsidies from various sources. Tax credits, an automatic 
contribution, represent the most significant and essential subsidy for film production. This 
measure is periodically reviewed by the government and, in recent years, has been 
increased (25% tax credits for production in 2017, rose to 30% last year) and put on a more 
stable footing in order to promote the cinematographic business and its positive impact on 
the country. This public subsidy is targeted at specific activities to varying degrees, as shown 
in the table below. 

Type of subsidy Rate 

Internal tax credit for production 30% 
Internal tax credit for P&A 15% 
External tax credit 15% 
Film commission (regional) 7% 
Product placement 3% 

 
Box Office subsidy  

from 0 to 1 million Euro 22.5% 
from 1.1 to 2 million Euro 20% 
from 2.01 to 2.4 million Euro 17.5% 

 

Production activity benefits from higher subsidies, with a tax credit of 30%, while distribution 
is fostered with 15% on P&A activities. 

Tax credits, together with other public support like community and film commission financing, 
are essential for ensuring independent producers and distributors can survive and prosper. 
In this respect, the Franceschini Law has played an important role in establishing solid support 
for the industry. 

National public contribution for Italian cinema production (2005-2017; Eu mn) 

 
Source: MiBACT, “Tutti I numeri del cinema italiano 2017” 

 

The overall level of contributions is increasing, with a rise in the support offered by tax credits. 
Direct subsidies have fallen in recent years, although this has now levelled off, leaving room 
for the other forms of support. 
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National public contributions for Production-Distribution-Promotion-Entities in the form of 
direct subsidies and tax credits in the sector (2010-2016) 

 
Source: MiBACT, “Tutti I numeri del cinema italiano 2016” 

 

For Iervolino Entertainment, tax credit contributions contribute considerably to the company’s 
financial profitability. In particular, they generally cover or even exceed the remaining share of 
budget not covered by the guaranteed minimum amount received from sales 
agents/distributors when IE sells the content project. In other words, the company’s cost of 
production is usually more than covered by the guaranteed minimum and tax credits. 

 Little competition on the Italian market. Although Italy has traditionally had a thriving 
cinematographic industry, domestic players are generally small and mostly only produce films for 
the Italian market (thus in Italian). Iervolino Entertainment, on the other hand, is an Italian 
company with a business model that is more similar to global rivals: the company covers the 
production of films, both domestic and international, as well as web series and animations. In 
addition, it has the strategic objective of being a leading player in the production of short content 
on a global scale. It is possible to say that IE boasts product diversification and closely follows 
current and future market trends. With regard to future industry trends, IE currently faces scant 
competition in series production, animation, and international film production. Specifically, 
industry trends show that the domestic cinema market is increasingly focused on international 
movies (e.g. Avengers), with the exception of local Italian “must-see” productions such as 
Checco Zalone films. 

The table below lists the main Italian players with a description of their main business activities. 

IE – Italian companies operating in the industry 

 
Source: Company data;  
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The table below gives a snapshot of the global landscape in Iervolino Entertainment’s industry. As 
indicated earlier, the company is structured like an international player, albeit on a much smaller scale. 
The main difference, in terms of business activities, between IE and big sector players, is that the former 
is not a distributor. Avoiding distribution activity is a strategic choice, as industry trends point to a future 
where the services of intermediaries, like distributors, will increasingly be sidelined by technology and a 
global aggregation of big players covering a wide set of distribution channels. According to this view, 
in the future the cinematographic industry will involve producers (e.g. Iervolino Entertainment) 
collaborating directly with distribution platforms (e.g. Netflix) and cinemas. 

 

IE – Italian companies operating in the industry 

 
Source: Company data 

Company-specific factors 

 High-quality Hollywood-style movies. Thanks to the large and significant network that Andrea 
Iervolino, founder and CEO, has built up over the last 15 years, the company is able to attract 
many of the most famous international actors. The many actors that IE can boast of working with 
include Morgan Freeman (2 Golden Globes, 1 Academy Award), Alec Baldwin (3 Golden 
Globes), Johnny Depp (1 Golden Globe) and John Travolta. 
Attracting actors of this calibre makes Iervolino Entertainment the only Italian film producer that 
can deliver a traditional “Hollywood-style” production, meaning content quality is extremely high 
and it can afford to compete with major international movies. 

 Small organisation, solid track record. Even though Iervolino Entertainment focused on Hollywood 
style productions only last year, the key team members have been working together for more 
than 10 years. These members are: Andrea Iervolino, Danielle Maloni (head of production), 
Edvige de Tommaso (marketing manager) and Maria Ruggiero (head of finance division). All of 
them have been working with Mr. Iervolino for more than 15 years. Before the establishment of 
the company, the team produced movie content using the traditional American practice of 
creating an SPV for each movie. The most prominent productions, made by the team or acquired 
from another producer for distribution only, include “All Roads Lead to Rome”, “To The Bone”, 
“Begin Again”, “Lavender” and “Cruel Intentions”. We will add more details on the backgrounds 
of the management team in the appropriate section. 

 Efficient production structure in animation. Animation and short content productions are key 
elements of the company’s strategy, both in the short and long term. In this respect, IE’s multi-year 
agreements coupled to a lean organisation enable a more efficient cost structure in animation 
production: indeed, the cost per minute (CPM) is often lower than for other top animation movies. 
For instance, Arctic Justice web series cost USD200,000 per minute, compared to equivalent 
productions such as The Incredibles 2, Baby Boss and The Nut Job, which cost USD1.7mn, 
USD1.3mn and USD494,000 per minute respectively. 

 International brand in good standing among minor European players. Iervolino Entertainment has 
a 15-year track record and, more importantly, boasts an international footprint that places the 
company above most European players. Furthermore, the listing of the company would provide 
a further boost to the company’s image and credibility, immediately strengthening its position at 
negotiating tables with actors and directors. 
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Management team 

 
Iervolino – Top Management team 

 
Source: company data 

 
Andrea Iervolino, Founder, Chairman and CEO. Andrea Iervolino was born and raised in Italy by an 
Italian father and a Canadian mother. He started his career at the very young age of fifteen as a film 
producer, over the years producing, financing and distributing more than 60 films, most of which have 
involved Hollywood stars. During 2013 and 2014 he co-founded several significant production 
companies, including AMBI Distribution and AIC studios. In 2015, he was nominated “Ambassador of 
Italian Cinema in the World” and “Best Italian Businessman in the World”, and subsequently received a 
raft of other nominations including “Filmmaker of the Year” at the Capri Hollywood Film Festival in 2016. 
In 2018, he launched TaTaTu, an innovative sharing economy video streaming platform, interlinking 
social media activity with entertainment viewing. The same year he was awarded a Knighthood of the 
Italian Republic by President Sergio Mattarella and the Italian Consulate of Canada. 

Giorgio Paglioni, COO & Senior Finance Manager. Giorgio Paglioni joined Iervolino Entertainment in 
2018. He has more than twenty years’ experience as a partner at Ernest & Young. He is a certified public 
accountant and legal auditor as well as a Member of the supervisory bodies and audit committees of 
various companies. 

Danielle Maloni, Head of Production. With more than 10 years’ experience in the cinema and television 
production sector, Danielle Maloni has been on the staff of Iervolino Entertainment since 2011. 

Edvige De Tommaso, Marketing Manager. Edvige De Tommaso has been on the staff of Iervolino 
Entertainment since 2011. Her career includes more than 10 years’ marketing experience in the 
entertainment sector. 

Maria Ruggiero, Chief Accounting Officer. Maria Ruggiero is the Chief Accounting Officer at Iervolino 
Entertainment; she has had more than 20 years of financial experience in the show business sector.  

Giuseppe Fiaschetti, Advertising Strategic Advisor. Giuseppe Fiaschetti joined Iervolino Entertainment 
in 2019. He has more than thirty years’ advertising and sales experience at major Italian companies 
such as TIM and Alitalia.  

Erika Scaramella, Post Production Supervisor. Erika Scaramella has been part of Iervolino Entertainment 
since 2011; she has more than 10 years’ experience in cinema and television production.  

Flavio Marziali, CFO. Flavio Marziali is the Chief Financial Officer at Iervolino Entertainment, where he 
has worked since 2018. Previously he gained more than eight years’ experience at Ernst & Young. He is 
a certified public accountant.  

Domenico Marasco, Advertising Sales & Marketing. Domenico Marasco joined Iervolino Entertainment 
in 2019, and boasts more than twenty years’ experience in advertising and sales. 

Patrizia Conte, Strategic Marketing and Sales. Patrizia Conte has been a consultant at Iervolino 
Entertainment since 2019. She has had more than twenty years’ experience in Strategic Marketing and 
Sales. 
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The Production business 

Global market overview 

The film and entertainment market is a subcategory of the broader Media sector, and includes both 
the production and distribution of entertainment products, primarily films, web/TV series, videos and 
short-content, and music. The broader market was worth over Eu69bn worldwide in 2017, and is 
expected to show moderate growth until 2021, when it is estimated to reach Eu76.6bn. Looking again 
at 2017 figures, the largest share of the market was attributable to North America (35%), followed by 
Asia (31%) and Europe (26%), underlining the dominance of developed economies. However, analysis 
of the evolution of this picture over the next few years shows the expansion of Asian markets, which are 
expected to overtake North America in terms of size in 2021. Specifically, estimates forecast the overall 
global market to grow at a 2.5% CAGR in the 2017-2021 period, almost entirely driven by Asia, which is 
expected to show a +5.6% CAGR in the same period. In the major geographical regions, the US 
accounts for almost the entire North American market, while Germany is the largest market in Europe. 
Italy ranks fourth in Europe with a share of almost 6%, while it only accounts for 1.5% of the global film 
production and distribution market. 
 
The bar chart below shows the global market size from 2015 onwards, including estimated trends 
for the next 4 years and a breakdown by geographical macro-region. 
 

The entertainment market – Global market size, historical values and future estimates 

 

Source: Marketline “Movies and Entertainment”, July 2018 
 
The pie charts below refer to 2017 and show the geographical breakdown of the film & distribution 
market in North America (left) and Europe (right). 
 
The entertainment market – North America (left) and Europe (right) geo breakdown (2017 figures) 

  

Source: Marketline “Movies and Entertainment”, July 2018 
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Italian market 

Production in Italy is carried out by various players of limited size, if we exclude large international 
producers filming in Italy. 2017 saw the production of 235 films, up 5% YoY, even though only 
around 66% were considered Italian and therefore eligible for state subsidies. As for Italian 
production of audio-visual content for web and television, it posted impressive YoY growth of 42%, 
with half coming from TV documentaries, one quarter from web content, and the remainder from 
healthy growth in TV dramas and animation. 

Audio-visual content in Italy 

 
Source: ANICA “Tutti I numeri del cinema italiano 2017” 

As already indicated, Italian productions are mainly made by a number of smaller players. As a result, 
the production budgets of most Italian films are typically lower than those on the international market, 
also because addressed to the domestic market. The chart below shows the distribution of movies 
produced in 2018 and 2017 by production cost cluster. 

Italian market - movies produced in 2016 and 2017 by production cost cluster 

 
Source: ANICA “Tutti I numeri del cinema italiano 2017” 

Finally, we take a look at box office performance. Overall Italian box office takings fell YoY in 2017, 
with the number of tickets sold and revenues declining by 12%, mainly related to the strong 
performance of Checco Zalone’s “Quo Vado” in 2016. 

Italian cinematographic market – key figures 

 
Source: ANICA 2017 
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North American market 

The North American market distributed about 758 films in US and Canada in 2018, a slight drop 
from 785 in 2017; the 2015-18 CAGR is nevertheless +2.3%. Furthermore, the best 140 films 
accounted for approximately 95% of overall box office takings. 
On the other hand, there was no slowdown in production budgets, which went from #495 films 
produced in 2015 to #576 in 2018. Specifically, around 30% of the films produced in 2018 had 
budgets in excess of USD15mn. 

Distribution business 

The distribution chain has evolved rapidly in recent years as a result of technological innovation: 
historically, cinema and television were the main channels through which audio-video content 
could be distributed to viewers. Technology and the internet have increased the ways in which 
content can be watched as well as expanding the industry’s revenue sources. 
Most importantly, cinema is no longer the one and only way a film can be introduced: it has had 
to make room for providers of On-Demand services. According to “Theme report 2018” (source: 
MPAA), cinemas had a 43% share of total global film distribution revenues, compared to 57% for 
Subscription Video On Demand (SVoD). The number of subscriptions increased by +37% YoY to 
reach 613mn, while the number of screens increased by +12% YoY to 190,000. 

Video on Demand 

The On-Demand market has been made possible by the advent of internet, which reached ca. 
53% of the global population as at the end of last year and is expected to expand further to 63% 
over the next 5 years. Almost every internet user watches online videos (93% est.), and streaming 
in particular is used by ca. 58%. The on-demand market includes subscription schemes (SVoD), 
pay-per-view (Transactional Video on Demand, TVoD) and Advertised Video on Demand (AVoD). 
This market reached a global size of Eu27bn in 2018 (source: Statista, Digital market outlook 2018) 
and is expected to grow at a healthy +4.1% CAGR between 2018 and 2023, with SVoD and pay-
per-view growing at more than 4%, and video downloads at a 3% CAGR. 

The bar chart on the next page shows growth in the on-demand market broken down by sub-
category for the 2018-2023 period. 

Video on demand market – Global market size growth 

 

Source: Statista Digital Market Outlook 2019 
 
 
Geographically, the US is also the leader in this market, with a 45% share, followed by Europe at 22%. In 
the European market, the largest shares are held by UK (21%), Germany (20%), France (8%), Italy (7%) 
and Spain (5%). Finally, China has 8% of the global market, as shown in the pie chart below. 
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Video on demand market – 2018 geographical breakdown 

 

Source: Statista Digital Market Outlook 2019 

 

Short-content production 

Not only has the advent of “on-the-go” video content multiplied the opportunities to see video 
and driven a sharp increase in demand for content, it is also revolutionising the formats in which 
this content can be viewed.  

A very important example comes from the major fundraising efforts carried out by Katzenberg in 
the USA, which is briefly summarised below. 

In August 2018, Jeffrey Katzenberg, a former chairman of Walt Disney Studios and a founder of 
DreamWorks, raised USD1bn in the initial investment round, including funds from 10 American 
media companies (the Walt Disney Company, Entertainment One, 21st Century Fox, ITV, 
Lionsgate, Metro Goldwyn Mayer, NBC Universal, Sony Pictures Entertainment, Viacom and 
Warner Media) and the Chinese technology giant Alibaba. The money should serve to launch a 
new idea of media content, expected to up-end the entertainment industry: high-quality “bite-
size” content intended for mobile devices. The USD1bn raised from investors allows NewTV to begin 
licensing original programmes, particularly from the media companies that have come aboard. 

Mr. Katzenberg insisted that his service, which will be available by subscription, is playing in a 
different arena than traditional streaming platforms. Rather than competing with Netflix or HBO, it 
will target viewers looking for quick-hit fare to help them pass the time when they are, for example, 
on the subway or queuing at Starbucks. 

Higher production values will distinguish NewTV’s programming from the majority of video shorts 
that gain traction on YouTube, Mr. Katzenberg said. 

 

Market estimates forecast that the great majority of audio-video content will be viewed in the 
form of short-content and on small screens (e.g. smartphones) by 2030. This potentially opens a 
whole new segment that should enlarge the market in the short-medium term, while probably 
affecting other platforms/channels in the long run. 
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Corporate Strategy & Use of IPO Proceeds 

The corporate strategy is built on a number of pillars, which are discussed in more detail below. Overall, 
Iervolino Entertainment wants to expand its current business and, while maintaining the present business 
model and structure, address the media market that is evolving towards new kinds of content (e.g. 
short content) and benefitting from the healthy global growth of the video-on-demand market. As 
things stand, given the rapid growth expected, margin improvement is not a theme for the company, 
even though cost efficiency remains the cornerstone of the strategy. We therefore expect the IPO 
proceeds to be used to finance fast-track growth to ensure IE is ready to seize bigger current 
opportunities and innovative future projects. 

Corporate strategy 

The future corporate strategy rests on 6 pillars and is expected to be significantly boosted by the IPO 
proceeds, as well as the exposure gained through the listing. 

 Focus on the production of quality IP and perpetual exploitation of major rights. IE’s core 
business is rooted in the generation and exploitation of Intellectual Property rights. A successful 
IP allows the company to collect revenues from the sale of distribution rights as long as there is 
content to produce based on that IP. The company aims to produce best-in-class films, web 
series and short-content, competing with major international players, which have the potential 
to become globally recognised successes suitable for the development of multiple content in 
the long term. 

 Film production in Italy and around the world with a Hollywood footprint. The production of 
high-quality content is certainly key for IP generation, but producing a film with a famous cast 
(Morgan Freeman, Johnny Depp, John Travolta, and Lily Collins amongst others), experienced 
directors and in attractive locations is clearly expensive: the IPO proceeds strongly enhance 
the potential for IP content realisation and the chance to set-up mid-long term contracts with 
top-notch players.  

 Focus on web and animation series besides single productions. Iervolino Entertainment’s 
business model, as already outlined, aspires to product diversification and continuous research 
and development in order to gain early-mover advantage in new industry trends. 

 Co-production with prestigious international players. As an Italian company, Iervolino 
Entertainment can access national incentive programmes which, in addition to tax credits for 
Italian productions, also support international productions carried out by Italian co-producers. 
In other words, Italian producers receive a tax credit if they are involved in the production of a 
film with an international player that decides to produce in Italy. 

 Exploitation of owned IPs. The company already boasts relevant IPs that offer great potential 
for new content production: launching new content, even based on existing IPs, requires 
investment and cash injections. 

 Scaling up new business. Iervolino Entertainment recently (2019) launched two ancillary 
services that should benefit from core business growth and may represent an upside on current 
expectations: 
• TaTaTu. the platform through which IE operates as an exclusive advertising agency (until 

end-2022): indeed, the company is currently the global sales licensee of advertising, 
products and brands for the web platform TaTaTu. This activity consists of the 
development of advertising campaigns and also the management, marketing and sale 
of advertising slots. TaTaTu in particular is an innovative sharing economy video streaming 
platform that combines social media activity with entertainment content. On this 
platform, users that watch audio-video content and receive commercials gain tokens 
that can be spent for accessing other services on the website.  

• Celebrity management. This business consists of managing the image and the marketing 
of those celebrities that collaborate with IE in Italy. In particular, it involves finalising 
agreements with TV broadcasters for celebrities to appear on various programmes. 

At the same time, alongside the activities listed above, Iervolino Entertainment intends to strengthen 
its overall business by improving quality: in fact, it is expected to invest heavily in (i) marketing 
initiatives at film festivals and celebrity management; (ii) engagement of top-tier cast and crew 
components (i.e. actors, DOP, costume department, production department, etc.) and multi-
initiative agreements with important figures like actors, writers and directors, who may want to sign 
collaboration deals for multiple projects spread over a number of years. 



21 

 

Financials 

Historical results 

The company does not have meaningful historical data except the figures approved in the 2018 
Annual Report. In the past, the management team established a Special Purpose Vehicle (SPV) 
for each new film under production. 

Looking at 2018 figures, the income statement almost entirely consists of the contributions from 2 
projects produced by IE: a film for cinematic exhibition, “The Poison Rose”, and the first tranche 
(15 episodes) of the animated series “Arctic Justice”. 

 
IE – Income Statement 

 
Source: Company data 

 

The two production projects realised in 2018 neatly represent the two main segments (films and 
series) of IE’s business. 

 
The Poison Rose Film, 98 min 
Directors: Francesco Cinquemani, George Gallo, Luca Gilberto 
Actors: John Travolta, Morgan Freeman, Brendan Fraser, Peter Stormare, Famke Janssen, 

Robert Patrick 
Genre: Thriller, crime 
Distribution: Eagle Films, Dutch Filmworks, Lionsgate 

 

Although The Poison Rose features Hollywood stars, it is an Italian production that benefits from the 
Franceschini Law incentives. IE started production of this film after securing about 90% of the budgeted 
cost, worth almost Eu16mn. In detail, in 2018 IE booked revenues of Eu13.9mn according to the following 
steps: (i) international sales rights were sold to Millennium Media on a minimum guaranteed basis 
amounting to ca. 50% of the budgeted cost; (ii) 25% of the budget was covered by the sale of 
streaming rights for the Italian market; and (iii) the remaining cash-in, Eu1.6mn, came from the sale to 
third parties of 50% of the back-end rights associated with the film. On top of these revenues, IE secured 
Eu4.0mn from public incentives under the Franceschini Law (Eu3.1mn booked in 2018, corresponding 
to 77% of the total incentives, which is also the ratio of costs recognised during the year compared to 
total costs). 

 
  

(Eu mn) 2018A
Film and Series Rev enues 26.3
Tax Credits 6.9
Adv ertising Rev enues 0.0
Other rev enues 1.3
Value of production 34.6
Variable Costs 0.0
Corporate Costs (0.5)
EBITDA 34.1
D&A (22.5)
EBIT 11.7
margin % 33.7%
Net financial income/expense (0.2)
Pretax Profit 11.4
margin % 33.0%
Taxes (1.2)
Tax Rate (10.6%)
Net profit 10.2
margin % 29.5%



 

22 

Arctic Justice Web series, #190 episodes of 5 min. each, #15 shot in 2018 
Subject: From the animation movie Arctic Dogs to be released in 2019  
Voices: James Franco, Jeremy Renner, Alec Baldwin, Heidi Klum, Anjelica Huston, John Cleese 
Genre: Animation, comedy 
Distribution: Paradox 

 

Accounts-wise, it is a similar story for Arctic Justice, but in this case the 2018 contribution, shown in 
the table below, represents just the first phase of a 4-year project (15 episodes delivered in 2018 
out of 190 in total). Here, IE was again able to secure more than 90% of the total budgeted cost 
in advance thanks to the guaranteed minimum income; this important contract is described in 
greater detail later in this report. 

 
IE – Contribution from 2018 productions 

 
 

Looking to the balance sheet, we can highlight that IE had a Eu5.9mn net debt at YE18. 

Intangible assets were the most relevant item: at YE18 about Eu12.7mn were related to delivered 
productions and Eu5.7mn to ongoing productions. 

 
Balance Sheet 2018 

 
Source: Company data 

 

  

(Eu mn) The Poison Rose Arctic Justice
Guaranteed Minimum for IP 12.2 12.4
Back-end rev enues 1.6 0
Tax Credits 3.0 3.9
Value of Production 16.9 16.4
D&A (12.3) (10.2)

EBIT 4.6 6.2
EBIT margin 27.1% 37.8%

(Eu mn) 2018A
Inv entories 0.0
Trade Receiv ables 14.7
Trade Payables (24.3)
Other current Assets/Liabilities 5.7
Net working capital (3.8)
Tangible asset 0.0
Intangible assets 20.6
Participations 0.0
Net Fixed Asset 20.6
Sev erance Indemnity (0.0)

Net capital employed 16.8

Financed by:
Net cash (debt) (5.9)
Net Equity 10.9

Net capital employed 16.8
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1H19 results and preliminary indications on 3Q19 

On 30th October 2019, IE not only announced 1H19 figures (revenues at Eu9.6mn and EBIT at 
Eu2.9mn), but more importantly indicated that preliminary 9M19 figures point to revenues at 
Eu47mn and EBIT at Eu14mn. 

On the basis of these preliminary figures the company confirmed FY19 guidance (which 
corresponds to revenues at Eu84mn and EBIT at Eu22mn, as reported in the offering 
memorandum). 

The table below shows our detailed estimates per film. We expect Waiting for the Barbarians and 
Arctic Justice to have contributed to 3Q19 revenues. 

Together Now and Puffins should start contributing in 4Q19. 

All in all, we see increasing visibility on FY19 estimates. The contract regarding the animation series 
“Puffins” should be the next piece of news. 

Yesterday announcement of a $12mn production contract with Paradox could provide some 
upside to our estimates on 2020. 

 
IE – 1H19 and Preliminary 3Q19 results 

 
Source: Company data and Intermonte SIM estimates 

 

2019-21 Projections 

The company has a very lightweight fixed cost structure and the business is almost entirely 
comprised of the aggregate results from ongoing and completed productions. 

We have built our estimate model by analysing already contractualised projects on a case-by-
case basis, which will represent the core of our 2019-2021 estimates; we have then outlined the 
expected contribution from productions that are close to contractualisation; finally, we indicate 
the expected contribution from future productions. 

 

Revenue breakdown 1H19 3Q19 9M19 4Q19E 2H19E 2019E
Arctic Justice 4.25        18.25      22.50      6.41        24.67      28.91       
Poison Rose 2.50        2.50        -          -          2.50         
Waiting for the Barbarians 15.87      15.87      -          15.87      15.87       
Together Now -          3.95        3.95        3.95         
Puffins -          9.91        9.91        9.91         
Tax Credits 2.88        3.23        6.10        8.04        11.27      14.15       
Other -          5.90        5.90        5.90         
Value of production 9.6          37.4        47.0        34.2        71.6        81.2        

Income Statement 1H19 3Q19 9M19 4Q19E 2H19E 2019E
Value of production 9.6          37.4        47.0        34.2        71.6        81.2        

YoY % 135%
EBITDA 8.6 71.4
D&A (5.7) (49.2)
EBIT 2.9 11.1 14.0 8.2 19.2 22.2

YoY % 90%
margin % 30% 30% 30% 24% 27% 27%

Net financial income/expense 0.0 (0.3)
Pretax Profit 2.9 21.9

YoY % 92%
margin % 27%

Taxes (0.3) (2.4)
Tax Rate -9% -11%
Net profit 2.7 19.5
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IE – Production Plan 

 
Source: Company Data 

 
IE – 2018 and 2019E Revenue breakdown per production (Management Budget) 

 
Source: Company data 

 

For a clearer understanding of the process, the following section describes the standard estimate 
model for a production project. 

Standard Production Project 

A film production project is associated with the budgeted cost. The production only starts if IE is 
able to secure revenues (mainly as a guaranteed minimum paid by sales agents) to cover most 
of the production costs, with management seeking to cover at least 90% of the production 
budget. If IE fails to find a buyer at these conditions, the project is redesigned to bring down the 
budget to a financially sustainable level, or the whole project is abandoned. 

In the example in the next table, for simplicity the budgeted cost is set at 100. This implies that the 
guaranteed minimum paid by the sales agent should amount to at least 90. In addition, the 
producers have three other macro revenue lines: 

 Ancillary revenues are mainly related to associated merchandising rights. Ancillary revenues 
are not predictable in advance. Normally, they start to come in two years after the delivery 
date. In our example, we have included zero ancillary revenues, given their low visibility. 

 Back-end revenues. When a film’s earnings exceed the budget set in the contract for the 
guaranteed minimum, the producer is entitled to receive extra revenues, i.e. a slice of the 
extra profits generated by the film. We estimate back-end revenues at around 30% of the 
budgeted production cost (the middle ground between successful and unsuccessful cases). 
In general, this type of revenue starts to come in two years after (Y2) the delivery year (given 
that the distributor's initial revenues go to covering the guaranteed minimum). We have 
assumed that back-end revenues are split equally between Y2 and Y3. 

 Tax credits: film making benefits from various tax incentives. In Italy, the 2016 Franceschini law 
substantially recognises a benefit of around 30% of the costs incurred. Other tax relief is 
related to research and development costs that may sometimes be applied. Abroad, the 
benefits are generally lower but can be estimated at above 20%. In the P&L, tax benefits are 
accounted in proportion to the cost amortisation plan. 

Title Type of Production Status Delivery
The Poison Rose Film Deliv ered 2018
Waiting for the Barbarians Film Contractualised 2019
Together Now (2/5) Film To be contactualised soon 2019
Together Now (3/5) Film To be contactualised soon 2020
Arctic Justice web series 2018 15 Short Tv  Shows Deliv ered 2018
Arctic Justice web series 2019 35 Short Tv  Shows Contractualised 2019
Arctic Justice web series 2020 60 Short Tv  Shows Contractualised 2020
Arctic Justice web series 2021 80 Short Tv  Shows Contractualised 2021
Puffin Many Short Tv  Shows To Be Contractualised 2019-2022
An Italian Film Production (A) Film To Be Defined 2020
An Italian Film Production (B) Film To Be Defined 2021
An International  Film Production Film To Be Defined 2021
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IE – Example numbers of a film project 

 
Source: Intermonte SIM 

 

The amortisation plan for production costs is calculated as follows: 

 In Y0, the amortisation rate is calculated as the ratio between total contractualised film 
revenues and total expected revenues. Considering our example, the guaranteed minimum 
and tax credits (90+30) are considered as secure revenues, while total expected revenues 
are secure revenues plus ancillary revenues (0 in our simulation) and back-end revenues 
(30): the ratio is therefore equal to 80%. 

 The remaining costs are amortised in Y2 and Y3, i.e. the same periods in which revenue 
recognition takes place.  

  

FILM  Cost Budget 100
% of costs covered in advance 90%

YEAR: Y-0 Y-1 Y-2 Y-3 Y-4
Guaranteed Minimum (IP rights) 90
Ancillary Revenues (merchandising) 0.0 0.0 0.0 0.0 0.0
% on GM Income 0.0% 0.0% 0.0% 0.0% 0.0%
Backend Revenues 0.0 0.0 15.0 15.0 0.0
% on production costs 0.0% 0.0% 15.0% 15.0% 0.0%
Operating Revenues 90.0            -                15.0            15.0            -           

Tax Credits 24.0            -              3.0              3.0              -         
% on production costs 80.0% 0.0% 10.0% 10.0% 0.0%

Value of Production 114.0          -                18.0            18.0            -           

D&A (80.0) 0.0 (10.0) (10.0) 0.0
% on production costs 80.0% 0.0% 10.0% 10.0% 0.0%
EBIT 34.0 0.0 8.0 8.0 0.0
EBIT margin 29.8% 44.4% 44.4%

CASH FLOW Y-0 Y-1 Y-2 Y-3 Y-4
Production costs (100.0)
Guaranteed Minimum 90.0
Tax credits 24.0 0.0 3.0 3.0
Back-end revenues 0.0 15.0 15.0 0.0
Total (10.0) 24.0 15.0 18.0 3.0
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Contractualised Projects 

The Poison Rose 

We have already briefly presented this project. The distinguishing feature of this production, 
compared to the example we presented in the previous paragraph, is that the ex-ante secured 
revenues included the sale of 50% of future back-end rights to Millennium in Year-0. 

The remaining back-end revenues are mainly cashed in 2019 (Eu2.5mn). The P&L contribution from 
this contract in 2020 and 2021 is much more limited. 

The Poison Rose 

 
Source: Company data 

 

Arctic Justice 

Arctic Justice is a 190-episode animation series to be delivered over a four-year period from 2018 
to 2021 (15 episodes in 2018, 35 in 2019, 60 in 2020, and 80 in 2021). 

This is by far the largest group contractualised project. According to the contract, IE will receive a 
flat income per episode and will pay a flat price to third parties for the realisation of the short-films. 
Notably, the animation business enjoys a much higher cost predictability than live action films. 

The buyer is Paradox Studios, a California-based boutique film and television production company 
that finances and produces independent films and specialises in international co-productions. This 
company is managed by Silvio Muragalia and is part of the Swedish group Cabinet Entertainment, 
established in 2014 by Fredrik Malmberg. In the past, Paradox Studios has already worked with 
Andrea Iervolino. Paradox works as a sale agent, at the moment we do not know who will be the 
final distributors of the series. 

The animation production is realised thanks to Al Mashael Movies, a company established by 
Bahraini entrepreneur Sheikh Mohamed in 2004. Al Mashael Movies’ mission is to be at the cutting 
edge of technological advances and has started to produce high quality 3D animated content. 
Almost 90% of the series production costs are contracted to this supplier. 

Another important pillar of this project is represented by the investments in R&D sustained to 
develop an animation production pipeline. In greater detail, in 2018 IE started a research project 
aimed at innovating the process of producing short animation content. The project gave 
encouraging results and the group started a second phase that will take about another 3 years. 
The R&D costs incurred in 2018-2021 for this project are expected to create cumulative tax assets 
amounting to Eu27mn, according to our estimates. Importantly, these tax assets, unlike cinema 
tax credits, cannot be sold, but will be deducted from future earnings for tax purposes. 
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Arctic Justice 

 

 
Source: Company data and Intermonte SIM estimates 

The series targets a young international audience that increasingly watches video-on-demand on 
mobile interfaces; for this reason, individual episodes are just 5 minutes long. Ahead of starting 
production, IE was able to secure more than 90% of the total budgeted cost thanks to the 
guaranteed minimum income.  

The production project consists of 190 episodes to be delivered in 13 tranches (from 4Q18 to 4Q21). 
After completion of every tranche, IE has 60 days to pay its suppliers while the cash in is set at 30 
days, when it delivers to Paradox, implying a positive cash cycle.  

Waiting for the Barbarians 

This film is the largest project in 2019. IE was able to fully cover production costs thanks to a Eu4.0mn 
down payment followed by a Eu10.8mn guaranteed minimum, both recognised by Ambi, the 
sales agent controlled by Monika Bacardi and Andrea Iervolino. If we include Eu1.0mn of ancillary 
revenues contractualised in advance and the Eu3.2mn in tax credits, we can calculate a 
Eu19.1mn revenue contribution. The CapEx for this movie amounts to Eu5.3mn in 2018 and to 
Eu9.5mn in 2019.The participation of Waiting for the Barbarians at the 2019 Venice Film Festival 
and other important competitions bears witness to the management team’s expertise. 

 
Waiting for the Barbarians (Contractualised 2019 revenues) 

 
Source: Company data 

 

Management indications 

Looking at 2019 estimates, it is worth highlighting management’s projections, details of which are 
shown in the image overleaf. On top of the contributions described previously, 2019 revenues 
include the sale of the distribution rights in Italy for the movies Lamborghini, for Eu3mn, and Arctic 
Justice, for Eu1.4mn; management also foresees Eu4.1mn in revenues from the advertising agency 
business and Eu0.25mn from the advisory business. 

 -
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 2018 A  2019 E  2020E  2021 E  2022E  2023E  2024E
 Cost Budget  Reveneues from IP rights  Backend Revenues Tax Credits

 Director: Ciro Guerra (Nominated for Oscar Award) 

Actors: Mark Rylance, Johnny Depp, Robert Pattinson 

Screenplay: Inspired by the homonymous novel by South 
African-born novelist John M. Coetzee, recipient of the 2003 
Nobel Prize in Literature 

AMBI Distribution has acquired the international distribution 
rights. The movie is scheduled to attend the following markets: 
Marchè Du Film (Cannes), European Film Market (Berlin), TIFF 
Industry (Toronto), American Film Market (Santa Monica). 

# Episodes Year 
15 2018 
35 2019 
60 2020 
80 2021 
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The animation series Puffins is expected to make a Eu12mn contribution (including tax credits) in 2019. 

IE – Management indications on 2019E 

 
Source: Company data 

 

Intermonte Estimates 

In projecting our estimates to 2021, we have considered the production projects already 
contractualised (i.e. The Poison Rose, Arctic Justice, Waiting for the Barbarians), a film which is expected 
to be contractualised in the next few weeks (Together Now), an animation series project that is close 
to being contractualised (Puffin) and 3 additional film production projects that are at an earlier stage, 
not included in the admission document. 

IE- Revenue Breakdown 

 
Source: Company data and Intermonte SIM 

In terms of margins, our estimates are built on explicit calculations for each production project. In 
addition we have included the expected contribution from other activities (advertising services, 
celebrity management) and the relative costs associated with these activities (labelled as 
variable costs in our model), adopting a cautious stance for the moment. 

In terms of costs, we have projected an increasing impact from corporate costs mainly because 
of the recruitment of a number of key people.  

Taxes represent an important theme: we expect IE to benefit from a lower tax rate thanks to the 
deductions associated with R&D expenses. To clarify this point, Italian and foreign governments 
subsidise cinematographic activity by means of incentives that are recognised as revenues in the 
“tax credit” line, which can combine different items. In presenting the Arctic Justice project, we 
described important R&D investments sustained to create a new pipeline (about Eu28mn in 2018-
2021): these investments are not directly associated with the specific project but represent an 
important tax shield at group level, which we value separately. 

Revenue Breakdown 2018 A 2019 E 2020 E 2021 E
The Poison Rose 13.9              2.5                0.1                0.1                
Arctic Justice 12.4              28.9              51.4              72.3              
Waiting for the Barbarians -                15.9              -                2.5                
Together Now -                4.0                5.9                0.6                
Puffins -                9.9                41.3              51.2              
An Italian Film Production (A) -                -                5.0                -                
An Italian Film Production (B) -                -                -                5.7                
An International  Film Production -                -                -                7.6                

Tax Credits 6.9                14.1              14.7              19.8              
Adv ertising Rev enues -                1.5                4.0                6.0                
Other 1.3                4.4                -                -                
Total Value of Production 34.6              81.2              122.4            165.7            
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IE – P&L 

 
Source: Company data and Intermonte SIM estimates 

 
IE - Balance Sheet 

 
Source: Intermonte SIM 

 

In terms of cash flow, it is important to point out that IE was able to negotiate a favourable 
payment with suppliers (we are talking in particular of the production of Arctic Justice) involving 
payment being made 60 days after delivery of a batch of episodes. At the same time, IE is 
expected to receive payment from the sales agent 30 days after delivery, therefore benefiting 
from a positive cash collection cycle. 

 

(see table on the next page) 

(Eu mn) 2018A 2019E 2020E 2021E
Film and Series Rev enues 26.3 61.2 103.7 139.9
Tax Credits 6.9 14.1 14.7 19.8
Adv ertising Rev enues 0.0 1.5 4.0 6.0
Other rev enues 1.3 4.4 0.0 0.0
Value of production 34.6 81.2 122.4 165.7
Variable Costs 0.0 (6.8) (6.3) (6.7)
Corporate Costs (0.5) (3.0) (3.3) (3.6)
EBITDA 34.1 71.4 112.8 155.4
D&A (22.5) (49.2) (84.9) (116.9)
EBIT 11.7 22.2 27.9 38.5
margin % 33.7% 27.3% 22.8% 23.2%
Net financial income/expense (0.2) (0.3) (0.3) (0.2)
Pretax Profit 11.4 21.9 27.7 38.3
margin % 33.0% 27.0% 22.6% 23.1%
Taxes (1.2) (2.4) (3.6) (5.7)
Tax Rate (10.6%) (11.0%) (13.0%) (15.0%)
Net profit 10.2 19.5 24.1 32.5
margin % 29.5% 24.0% 19.7% 19.6%

(Eu mn) 2018A 2019E 2020E 2021E
Inv entories 0.0 0.0 0.0 0.0
Trade Receiv ables 14.7 12.2 24.5 36.5
Trade Payables (24.3) (19.5) (30.6) (41.4)
Other current Assets/Liabilities 5.7 6.3 6.9 7.6
Net working capital (3.8) (1.0) 0.8 2.7
Tangible asset 0.0 0.0 0.0 0.0
Intangible assets 20.6 35.3 56.9 75.2
Participations 0.0 0.0 0.0 0.0
Net Fixed Asset 20.6 35.3 57.0 75.2
Sev erance Indemnity (0.0) (0.0) (0.0) (0.0)

Net capital employed 16.8 34.3 57.7 77.8

Financed by:
Net cash (debt) (5.9) 6.3 6.5 18.5
Net Equity 10.9 40.6 64.3 96.4

Net capital employed 16.8 34.3 57.7 77.8
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IE – Cash Flow 

 
Source: Intermonte SIM 

 

In 2019 we have included the cash-in from the IPO. 

We are assuming no dividend distribution in the coming years. 

 
  

(Eu mn) 2018A 2019 E 2020 E 2021 E
EBIT 11.7 22.2 27.9 38.5
Amortization & Depr. 22.5 49.2 84.9 116.9
Taxes (1.2) (2.4) (3.6) (5.7)

Change in working capital 10.0 (2.8) (1.8) (1.8)
Other funds and prov isions 0.4 (0.6) (0.6) (0.7)
Operating cash flow 43.3 65.6 106.7 147.1

Capex (41.5) (64.0) (106.5) (135.1)
FCF (Eu mn) 1.8 1.6 0.3 12.0
Acquisitions 0.0 0.0 0.0 0.0
Disposals 0.0 0.0 0.0 0.0
Div idends 0.0 0.0 0.0 0.0
Right Issue 0.0 10.5 0.0 0.0
Other (0.2) 0.0 0.0 0.0
Cash Flow 1.6 12.1 0.3 12.0

NFP at bgn year Cash/(Debt) (0.8) (5.9) 6.3 6.5
Cash Flow: Cash/(Debt) (5.1) 12.1 0.3 12.0
NFP at year end: Cash/(Debt) (5.9) 6.3 6.5 18.5
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Related party transactions 

IE has commercial and administrative relations with related parties, in particular the companies under 
common control of Ladybug Film and Ambi, as well as with two companies directly controlled by 
Andrea Iervolino: Tatatu and Andrea Iervolino Services. 

IE has approved a set of procedures to avoid or limit potential conflicts of interest, especially involving 
Ambi. 

Looking at 2018, the costs associated with Ladybug are related to the post-production of the first 15 
episodes of the Arctic Justice series and of The Poison Rose. 

The revenues generated from Tatatu are associated with the sale of streaming rights in Italy for The 
Poison Rose. 

Notably, Ladybug Film was bought out by the CEO in May 2019 and is no longer a related party at the 
moment. 

 
IE – 2018 related party transactions 

 
Source: Company data 

 

As for 2019, we expect related party transactions to remain significant. First of all, looking at the revenue 
line, the Eu14.8mn guaranteed minimum related to the production of Waiting for the Barbarians is paid 
by Ambi. In terms of costs, we remind that, starting from 2019, IE is acting as advertising agency for 
Tatatu; among the costs, therefore, we will find the amount that IE will pay back to Tatatu under this 
agreement (we estimate around Eu2m). 

At the moment, we are not able to foresee other operations, given that Ladybug is no longer a related 
party. 

Receivables Other Assets Payables
Other 

Liabilities
Revenues Costs

Ladybug Film Srl 1.27 5.722 4.123

TATATU Enterprises 0.35 4.35

Andrea Iervolino Services 0.301

Total related party transactions 0.35 1.571 5.722 0 4.35 4.123

Total item in the Annual Report 14.735 38.787 24.302 18.296 34.625 22.974

% represented by related parties 2% 4% 24% 0% 13% 18%



 

32 

Valuation 

Our valuation approach analyses the expected cash flows from the previously described production 
projects. 

We considered fully contractualised projects (including the film “Together Now” which has been 
recently contractualised) and a major additional project (the short series “Puffins”) that should be 
contractualised soon. 

We calculated an NPV for each project. 

Production of The Poison Rose does not make a meaningful contribution given that the most relevant 
cash flows occurred in 2018. On the other hand, a major portion of costs for Waiting for the Barbarians 
was sustained in 2018, so the NPV we calculated as of 1st January 2019 is greater than that of the whole 
project. 

In this way we reached a film Net Present Value of Eu80.9mn. 

We assumed back-end revenues amounting to about 30% of the guaranteed minimum, and a 24% tax 
rate on taxable film income. 

IE – Valuation Breakdown 

 
Source: Intermonte SIM 

 

To conclude our valuation, we took into account the tax assets related to the previously-mentioned 
R&D expenses. The discounted back value is Eu23.0mn. 

Conversely, we deducted cumulative corporate costs in 2019-2021. We are aware that these costs will 
continue after 2021, but, valuation-wise, we deemed that, as we are not including future production 
projects in our valuation, it is reasonable to adopt the same approach when considering these costs. 

In conclusion, we reached an equity value of Eu100mn. 

 
IE – Valuation Summary – Estimated enterprise value of production projects  

 
Source: Intermonte SIM 

 
  

The Poison 
Rose
2%

Waiting for the 
Barbarians

14%

Together Now
4%

Arctic Justice
38%

Puffins
35%

An Italian Film 
Production (A)

2%

An Italian Film 
Production (B)

2%

An 
International  

Film Production
3%

Production Projects
Assumed 
Visibility

% Backend 
Revenues

 Enterprise Value 
(mn)

Tax assets Corporate Costs
Net Debt YE18 + 

IPO Cash-In
Equity Value

Waiting for the Barbarians 100% 30%
Together Now 100% 30%

Arctic Justice 100% 30%
Puffins 100% 30% € 80.9 € 23.0 -€ 8.6 € 4.6 € 99.9
An Italian Film Production (A) 100% 30%
An Italian Film Production (B) 100% 30%
An International  Film Production 100% 30%
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Source: FactSet 
 

 
Source: Intermonte SIM estimates for covered companies, FactSet consensus estimates for peer group 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
DETAILS ON STOCKS RECOMMENDATION 

Stock NAME IERVOLINO ENTERTAINMENT   

Current Recomm: OUTPERFORM Previous Recomm:  

Current Target (Eu): 3.00 Previous Target (Eu): 0 

Current Price (Eu): 2.42 Previous Price (Eu):  

Date of report: 10/10/2019 Date of last report:  

 

IERVOLINO ENTERTAINMENT Peer Group - Absolute Performances
Stock Price Ccy Mkt cap 1M 3M 6M YTD 1Y 2Y
IERVOLINO ENTERTAINM 2.42 EUR 81 40.5% 5.2% 5.2% 5.2% 5.2% 5.2%
HIGHLIGHT COMM. 4.14 EUR 235 -2.4% 1.5% -2.8% -18.2% -12.5% -18.3%
LIONS GATE ENTERT. 9.34 USD 2,034 -15.3% -26.1% -43.0% -42.0% -60.5% -70.1%
MEDIAWAN 9.10 EUR 290 -12.8% -18.6% -14.5% -17.3% -30.8% -5.8%
MONDO TV 1.13 EUR 39 -5.4% -0.7% -14.3% -5.6% -67.3% -75.3%
NOTORIOUS PICTURES 2.75 EUR 92 -0.7% -8.0% -13.5% -14.1% 3.4% 133.4%
XILAM ANIMATION 39.20 EUR 190 16.7% -0.3% -5.3% 4.1% -15.8% 28.7%
Mean performance 2.9% -6.7% -12.6% -12.5% -25.5% -0.3%
Italy FTSE Mib 21,533.6 EUR -2.1% -1.6% -0.6% 17.5% 7.3% -4.2%

IERVOLINO ENTERTAINMENT Peer Group - Multiple Comparison
EV/Sales EV/Sales EV/Ebitda EV/Ebitda EV/Ebit EV/Ebit P/E P/E Div Yield Div Yield

2019 2020 2019 2020 2019 2020 2019 2020 2019 2020
IERVOLINO ENTERTAINM 2.42 EUR 81 1.1 0.7 1.2 0.8 3.9 3.1 4.1 3.4 0.0% 0.0%
HIGHLIGHT COMM. 4.14 EUR 235 0.6 0.6 2.1 1.9 9.7 8.1 14.2 12.3 4.4% 4.4%
LIONS GATE ENTERT. 9.34 USD 2,034 1.2 1.0 8.7 7.5 15.8 13.9 30.5 15.0 0.0% 0.0%
MEDIAWAN 9.10 EUR 290 1.3 1.2 8.0 6.6 9.0 7.4 11.3 9.7 0.0% 0.0%
MONDO TV 1.13 EUR 39 1.6 0.9 2.3 1.4 5.4 3.3 10.9 8.8 0.0% 0.0%
NOTORIOUS PICTURES 2.75 EUR 92 1.2 0.8 1.4 0.9 4.4 3.5 4.7 3.8 0.0% 0.0%
XILAM ANIMATION 39.20 EUR 190 5.9 4.7 6.5 5.4 18.7 14.2 24.8 18.2 0.0% 0.0%
Median 1.3 1.0 4.4 3.7 9.4 7.8 12.8 11.0 0.0% 0.0%

Stock Price Ccy Mkt cap
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Iren, Intesa Sanpaolo, Leonardo, Mediobanca, Moncler, Mediaset, Pirelli&C, Prysmian, Poste, Ferrari, Saipem, Snam, STM, Tenaris, Telecom Italia, Telecom Italia sav, Terna, UBI, Unicredit, Unipol, UnipolSai. 

Intermonte SIM is a member of the CBOE Europe Equities Liquidity Provider Program for the following financial instruments: A2A, Atlantia, ATSM, Autogrill, Azimut Holding, Banca Generali, Banca Mediolanum, Banco BPM, Bca Monte dei 

Paschi di Siena, Bca Pop Emilia Romagna, Banca Pop Sondrio, Buzzi Unicem, Buzzi Unicem rsp, Campari, CIR- Compagnie Industriali Riunite, Credito Emiliano, Danieli & C., Danieli & C. Risp NC, Diasorin, Enel, Eni, Generali, Hera, Intesa Sanpaolo, 

Iren, Italgas, Italmobiliare, Leonardo, Maire Tecnimont, Mediaset, Mediobanca, Pirelli & C., Poste Italiane, Prysmian, Recordati, S.I.A.S., Saipem, Salini Impregilo, Salvatore Ferragamo, Snam, Telecom Italia, Telecom Italia rsp, Terna, Tod’s, UBI 

Banca, Unicredit, Unipol, Unipolsai. 

Through its Websim Division, Intermonte SIM acts as an Retail Investor Research Provider on behalf in regard to the following companies: Aedes, Banca Ifis, Banca Sistema, Cattolica Assicurazioni, Cellularline, CFT Group, Circle, Coima RES, 

Comer Industries, Crowdfundme, Digital Bros, Digital Magics, Elettra Investimenti, Falck Renewables, Fiera Milano, Finlogic, First Capital, FOPE, Gefran, Generali Assicurazioni, Giglio, Go Internet, H-Farm, Ilpra, Indel B, ISI/Salcef, Italiaonline, La 

Doria, LVenture, MailUp, Maps, Masi Agricola, Molmed, Neodecortech, Piaggio, Portale Sardegna, Primi sui Motori, Retelit, Safe Bag, Somec, SOS Travel, Tinexta, TPS, WITT, 

Through its Websim Division, Intermonte SIM carries out marketing / communication activities on behalf of the following equity crowdfunding 200Crowd, BacktoWork24, Crowdfundme, Opstart and the following issuers: Banca IMI, BNP 

Paribas, Credit Suisse, Exane, Leonteq, Unicredit, Vontobel, Wisdomtree. 

Intermonte SIM SpA holds net long or short positions in excess of 0.5% of the overall share capital in the following issuers: 

 

Emittente % Long/Short 

CAPITAL FOR PROGRESS 2 0,98 LONG 

EPS EQUITA PEP2 0,51 LONG 

SPACTIV 0,64 LONG 

THESPAC 0,91 LONG 

VEI 1 0,65 LONG 

WASTE ITALIA 0,65 SHORT 
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INTERMONTE Sim strongly believes its research product on Italian equities is a value added product and deserves to be adequately paid .  

Intermonte Sim sales representatives can be contacted to discuss terms and conditions to be supplied  the INTERMONTE research product. 

 

INTERMONTE SIM is MIFID compliant - for our Best Execution Policy please check our Website MiFID 

Further information is available 
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